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Identifying your target demographic 
A useful tool for refining your target audience, market, and demographic.  

Below is a series of questions to help you identify your target audience. 
Once complete, you should have a better understanding of your ideal 
customer base and a better sense of how to target and appeal to them: 

 

1. What is the ideal age of your potential customers? 

(Typically a Range, but the smaller the better i.e. 15-25) 

 

 

Bonus Tip: 

One Easy way to improve age targeting is to pick the right distribution channel. For 
example, your age group may be more likely to use on social media platform over 
another.   

 

2. What is the ideal location of your customers?  

(Typically a “zone.” i.e. 15 mile radius around storefront.) 

 

 

Bonus Tip: 

On easy way to improve your targeting is to define the further distance someone 
would be willing to purchase your product, or when the process may become 
exceedingly convoluted. For example, it may be a pain for people to purchase your 
product oversees; therefore, I should not waste any money marketing internationally 
since local customers are cheaper to reach. 
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3. What is the ideal gender of your customers? 

(Typically, male or female, but it’s 2018 so you never know!) 

 

Bonus Tip: 

Improve your marketing by running the ideas through friends and family from time-
to-time. You may be surprised to find that your desires/interest are not representative 
of your Gender, or, are potentially offensive.  

4. What is the ideal Income level of your customers? 

(Typically a range with ideal income level to purchase your product. i.e 75k – 85k per year) 

 

 

Bonus Tip: 

Not all products are created equal! If your product is a necessity compared to an 
impulse buy, inelastic demand vs elastic demand,  then you should factor that into 
your target income level.  

Bonus Tip 2: 

More income is not always better for you! As customers increase their disposable 
income they tend to buy nicer products. Therefore, your ideal income should 
minimum and maximum if your product or service can be classified as along a scale 
of value vs quality. 
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5. What is the ideal education level of your customers? 

(Usually denoted as a minimum. I.E. Grade school or higher) 

 

Bonus Tip: 

Write for your audience. You’d be amazed how often content may be too “dense” or 
“thin” when written without identifying ideal reading levels etc… Before finalizing your 
content run it through a readability analyzer like this one.  

6. Marital or family status 

(Married, divorced, single etc…) 

 

 

7. Occupation 

(I.E. Web Developer, construction worker, doctor etc…) 

 

 

8. Ethnic background 

(I.E. country, social or religious group, etc. that their ancestors came from ) 

 

 

 

 

 

 

 

 

 

https://datayze.com/readability-analyzer.php
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Now we move on to the more personal characteristics of a person 
to help us understand their lifestyles, so we can further appeal to 
them.  

1. Personality 

(Outgoing, Social, Lazy, etc…) 

 

Bonus Tips:  

Visit this infographic to determine which one you think align best with your 
customers. 

2. Attitudes 

(Usually a predisposition to your product. I.E. Enthusiastic, positive, indifferent, 
skeptical, negative, hostile) 

 

3. Values 

(Usually denoted as a set if values. I.E.: Honest, Hard-working, Charitable) 

 

Bonus Tips: 

Use words that appeal to your audience’s inner values. For example, someone who is 
concerned about sustainability or the treatment of animals might be drawn to words 
like “Organic,” or “Free Range.” 

4. Interests/hobbies 

(Denoted within a set of interest. I.E. Carpentry, Reading, Politics, Investing, etc…) 

 

5. Behavior 

 (Behavior that your target demographic exhibits. . I.E. Buys books, Shops online, etc…) 
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